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GrupoGW,

MAS DE 10 ANOS

DE EXPERIENCIA

MORE THAN 10 YEARS
OF EXPERIENCE

SOMOS UNA EMPRESA QUE SE DEFINE POR SU COMPROMISO
Y SOLIDEZ PARA LA CONSTRUCCION DEL PATRIMONIO DE LOS
CLIENTES. PARA NOSOTROS LO MAS IMPORTANTE ES QUE
SE SIENTAN SEGUROS AL REALIZAR SU INVERSION, Y
RESPALDADOS POR LA CALIDAD Y EXCELENTE SERVICIO
QUE RECIBEN AL CONFIAR EN NUESTRO EQUIPO.

WE ARE A COMPANY THAT IS DEFINED BY ITS COMMITMENT
AND SOLIDITY FOR THE CONSTRUCTION OF OUR CLIENTS'
ASSETS. FOR US THE MOST IMPORTANT THING IS THAT
THEY'FEEL SAFE WHEN MAKING THEIR INVESTMENT, AND
BACKED BY THE QUALITY AND EXCELLENT SERVICE THEY
RECEIVE BY TRUSTING OUR TEAM..

GrupPOo

INSPIRATIONAL MAKERS

MAS DE 35 ANOS
DE EXPERIENCIA

MORE THAN 35 VEARS
OF EXPERIENCE

NUESTRO LEGADO ABARCA MAS DE 35 IMPACTANTES
PROYECTOS Y LA GESTION DE MAS DE 45 NEGOCIOS
EXITOSOS EN LA VIBRANTE PENINSULA DE YUCATAN,
INCLUIDOS MERIDA, PLAYA DEL CARMEN Y TULUM.

OUR LEGACY SPANS MORE THAN 35 IMPACTFUL PROJECTS
AND THE MANAGEMENT OF MORE THAN 45 SUCCESSFUL
BUSINESSES IN THE VIBRANT YUCATAN PENINSULA,
INCLUDING MERIDA, PLAYA DEL CARMEN AND TULUM.



EL LUGAR DONDE LO EXCEPCIONAL SE VUELVE
REALIDAD. PARAMAR BLACK ES EL SEPTIMO

R R . DESARROLLO DE LA MARCA, EL CUAL PROMETE
R, ¥ N SER UNO DE LOS MAS EXCLUSIVOS Y LUJOSOS
i e DESARROLLOS DE ALDEA ZAMA. PERMITE QUE TUS
SENTIDOS TE LLEVEN A UN VIAJE INIGUALABLE A
TRAVES DE SU COMPOSICION UNICA ENTRE

LA ELEGANCIA'Y LA NATURALEZA.

y o
'

THE PLACE WHERE THE EXCEPTIONAL BECOMES
REALITY. PARAMAR BLACK IS THE BRAND'S
SEVENTH DEVELOPMENT, WHICH PROMISES TO
BE ONE OF ALDEA ZAMA'S MOST EXCLUSIVE
AND LUXURIOUS DEVELOPMENTS. LET YOUR
SENSES TAKE YOU ON AN UNPARALLELED
JOURNEY THROUGH ITS UNIQUE COMPOSITION
BETWEEN ELEGANCE AND NATURE.
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TIPOLOGIAS - TYPOLOGIES

EL DISENO EN TONALIDADES DE COLOR NEGRO HACE THE DESIGN IN SHADES OF BLACK MAKES A UNIQUE
UN CONTRASTE UNICO CON LOS MATERIALES NATURALES CONTRAST WITH THE NATURAL MATERIALS THAT ARE
QUE SE INTEGRAN. LOS ESPACIOS ESTAN ESTRUCTURADOS INTEGRATED. THE SPACES ARE STRUCTURED SO THAT
PARA QUE LOS RESIDENTES PUEDEN EXPERIMENTAR LA RESIDENTS CAN EXPERIENCE THE FEELING OF WELL
SENSACION DE BIENESTAR, TENIENDO UNA VISTA BEING, HAVING A SPECTACULAR VIEW OF THE JUNGLE.
ESPECTACULAR A LA SELVA.
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Black TIPOLOGIAS - 7YPOLOGIES
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DESDE: 79.67 m2 FROM: 723.26 sqft

OCINA- COMEDOR
NPTE3Z5m

==

RECAMARA 2

NPT+3.25m — SALA
¢ NPT+3.25m

I ALAVADO [
I =] T[] remeer
NPT+:133.2§)m

> ==

RECAMARA 1
NPT+3.25m

Ll kel
PR AN T s T W VL e e, Rt L e e T MRS O R Ep——" N D LS TR G T Y T, R LT T WS T Sl e - "‘Pm__".',é’l‘:"




AAAAAAA

Black TIPOLOGIAS - 7YPOLOGIES
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Black TIPOLOGIAS - TYPOLOGIES
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1 RECAMARA PENTHOUSE
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SALIDA - LAUNCH

PLUSVALIA

2016 HOY - TODAY PLUSVALIA
$190,000 $265,000 39%
i A HOY - TODAY PLUSVALIA
$212,000 $275,000 30%
R A HOY - TODAY PLUSVALIA
$180,000 $245,000 36%
AR T HOY - TODAY PLUSVALIA
$165,000 $231,000
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